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The lobby at Hubbard Place includes a fireplace, porcelain art pleces and fumnishings designed to soften the large space and make it feel more like home.

Beyond the front desk

Luxury apartment developers aim to entice renters by turning lobbies into dazzling destinations
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At OneEleven, along the Chicage River, the lobby's color contrasts give It a feeling of urban sophistication,

The sofa and more than a dozen video monitors are
a focal point In the lobby at 73 East Lake.
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